Introduction to Scene Modeling
The Basics

What is a Scene?


A Scene is recognized by the convergence of five factors:

1. Neighborhood (relatively small geographic unit)

2. Physical Structures

3. Individual Persons (and their demographic descriptions)

4. Consumption Activities (‘cultural’ and otherwise)

5. Values

Scenes can be described by three general qualitative dimensions: legitimacy, theatricality, and authenticity. These categories each include five sub-dimensions for a total of 15 descriptors of scenes. 

	SCENE 

(measured by consumer activity)
	Legitimacy
	Traditionalistic

	
	
	Self-Expressive

	
	
	Charismatic

	
	
	Utilitarian

	
	
	Egalitarian

	
	Theatricality
	Neighborly

	
	
	Transgressive

	
	
	Exhibitionistic

	
	
	Glamorous

	
	
	Formal

	
	Authenticity
	Local

	
	
	Ethnic

	
	
	State

	
	
	Corporate

	
	
	Rational


General Hypothesis

Our central hypothesis is that scenes encourage urban development but that the specific mechanisms of development are diverse.  Our general strategy is first to review the broader theories from which each scene concept emerged (e.g. glamour). We often include simple examples of how these operate (e.g. cafe discussions in a glamorous neighborhood). Next we specify propositions about impacts of scenes on urban development (e.g. glamour should attract young college graduates). Then we use multiple regression to test such impacts (e.g. glamour has a significant correlation with the change in number of college graduates, holding all other factors, such as education and income, equal).
The core model for testing this hypothesis is:

development = 
β0 + β1ITEM005 + β2CollProfLv90 + β3LevelNonWhite_90 + β4ITEM108 + β5ITEM218 + β6CrimeRate1999county + β7ARTSGOSLG + u

Specific descriptions of these independent variable “controls” and the dependent variables used to measure urban development are found below.
Data

The units of analysis are multiple. Our main scenes data were collected for individual street addresses (from sources like the electronic yellow pages) or zip codes (from the US Census of Business surveys and other sources). Most data includes zip code level items, but we experimented with other geographical units, such as counties or metro areas, due to varying catchment areas for different scenes. For instance, a coffee shop’s catchment area is normally smaller than a zip code, but a sports stadium or opera may serve an entire metro area. Thus, we merge zip-code-level variables into files with other variables from county, municipal, or metro levels (e.g. crime data which is seldom available below the county level). We combine several levels in a single regression analysis if we posit that effects from different levels may affect one variable (e.g. migrants can be attracted to a metro-level stadium as well as to a zip-code-level café). Based on data from these multiple levels, we have compiled a database for over 700 amenities and 150 lifestyle survey questions.  The amenities are drawn from the US Census of Business, online yellow pages sources, and the Unified Database of Arts Organizations compiled by the Urban Institute.  The lifestyle survey questions are part of the DDB Lifestyle Survey.

Scenes can be measured according to consumption activities taking place at neighborhood amenities. Each amenity was assigned a score for each of the 15 sub-dimensions by a group of coders. Amenities are scored on a scale of 1 to 5 for each of these 15 dimensions with a high score of 5 (e.g. amenity is fundamentally glamorous), a neutral score of 3, and a low score of 1 (amenity is fundamentally opposed to glamour). Coders were provided extensive training material, including a web tutorial (http://home.uchicago.edu/~hotzet/tutorial/), a set of very specific yes or no questions to pose to each amenity in terms of each sub-dimension, and a detailed manual we call the coder’s handbook.

All amenities received a weight in terms of the 15 sub-dimensions. We multiply the number of amenities of a given type in a geographical unit by that amenity-type’s score, and then sum the results for each sub-dimension.  We call this measure the “intensity score.”  Each zip receives a score for each sub-dimension that indicates that zip code’s total output of the values associated with each sub-dimension. Next, we divide the intensity score for each zip code by the total number of amenities in the zip code.  We call this measure the “performance rating.”  This rating shows the average degree to which a zip code’s amenities support a given sub-dimensions.  For example, a performance rating of 3.9 in traditional legitimacy tells us that the average amenity in this zip code positively supports the authority of tradition. The clear advantage of the performance rating is that it adjusts for size. A “scene profile” thus exits for each US zip code based on the zip code’s average scores across the 15 sub-dimensions. This process, it should be stressed, was not intended to be a survey of coders’ responses to the amenities, but a controlled, constrained system whereby each coder, regardless of background, would ideally produce the same code based on the same reasoning as specified by the handbook.  Though weights did of course vary, inter-correlations of coders’ scores showed a high degree of reliability.  

Missing data was substantial in some instances, especially when we combined various data sources. The issue of zero scores for specialty amenities (e.g. niche restaurants or avant-garde theater) in semi-urban and rural areas was quite common. Applying a log transformation usually sufficed to bring skewness and kurtosis into reasonable ranges. We often used both pairwise and listwise methods to analyze missing data, and to identify consistent and inconsistent patterns (i.e. sample selection bias).  The statistically “clean” solution is to drop consistently any cases with missing data on any variable (i.e. listwise methods). However, part of the substantive interest in scenes is to identify how very rural or semi-urban areas with very few amenities systematically differ from amenity-dense areas. It is hard to address such substantive questions if the data for most rural areas are dropped. This substantive argument suggests retaining all cases for those variables where data are available, and applying pairwise deletion methods for analysis. Thus we use both methods even when results are sometimes understandably disparate. We feel this dual approach is superior to consistently using only listwise or pairwise deletion.

Dependent Variables

Our main dependent variables are those that are widely used in the social sciences:  levels and changes in income, education, population (total and categorical by demographic groups), household rent, employment, and race. A less common variable is included for scenes analysis: patents recorded with the US Patents Office (as an innovation measure). These dependent variables are seen as proxies for urban development in our general hypothesis. Specifically, the “Creative City Dependent Variables” (CCDVs) considered in chapter 5 of the upcoming book are:



Percentage change in population from 1990 to 2000, zip code (LnChPop290) 
Change ratio of per capita income from 1990 to 2000, zip code (ChPCI290)

Change ratio of median gross rent from 1990 to 2000, zip code (ChGrRt2090)

Percentage change in jobs from 1994 to 2001, zip code (LzipTemploy_ratio0194R)

Percentage change in total entertainment patents, county (LGEntN)

Percentage change in total high-tech patents, county (LGHiTechN)

Percentage change in total entertainment patents, county (LGEntN)
Independent Variables

County population in 1990 (ITEM005): Population size was central to the division of labor logic driving production theories. How does this classic variable shift with consumption? Population size is associated with many other variables. However, the variable can be useful to assess how fully-specified a model is. If other variables are added to the model, population size may be suppressed below significance. The unit of analysis is also potentially complicating. We usually control for county population size, even when including zip code data for other variables, since zip code variation in population size is relatively small. The “urbanity” of a zip code derives far more from the size of the county or metro agglomeration of zip codes around it. 
Number of bachelor’s, graduate and professional degrees divided by the population over age 25 in 1990 (CollProfLv90): Education is a classic driver of many processes, due to cognitive skills, talent, confidence, entrepreneurial skills, tolerance and other elements often associated with higher education. Interestingly, we find that many of these effects rise to the bachelor’s degree level, but that including graduate and professional degrees leads some effects to shift or even to reverse. Most of our data come from the US Census Bureau according to these categories: high school graduation, some college, bachelor’s degree, and graduate or professional school training. These scores are normally divided by the population of persons age 25 or above.
Proportion of non-white to white population in 1990 (LevelNonWhite_90): The largest groups of non-white residents are African-Americans and Latinos, who may have distinct tastes and consumption patterns for particular amenities. Their presence can also lead whites to react differently. We find a number of effects, but many are not the simple patterns from the past. Zip code and county levels can both be important, as symbolic images often surpass zip code boundaries.
Median gross rent for renter-occupied housing units (ITEM108): Cost of living is widely discussed in the popular press as differing across localities, and as a driver for people to move (e.g. away from “Super Star Cities” like San Francisco and New York). We found surprisingly often that the effect of cost of living fell to insignificance in well-specified models. There are many cost of living measures, but most are shared by an “economic area” such as a metropolitan region. Median gross rent does a sufficient job of capturing overall cost of living for many groups of citizens.
Percent of presidential vote cast for Democratic candidate in 1992 (ITEM218): The number of votes cast for the President is a general party-support measure we use from US Census Bureau data. Usually the data is measured at the county level due to problems matching smaller units with non-coterminous electoral districts. More varied political measures are analyzed in the politics chapter specifically. Most countries outside the US report local elections in a standardized national format; in the US these data are inconsistent and difficult to obtain, leading us to use national election data even if local elections are more important for some local processes.
County crime rate in 1999 (CrimeRate1999county): Crime can discourage people from moving to or visiting an area; it is a classic disamenity (i.e. a public bad). How crime interacts with other variables and how it may shift, weaken, or strengthen various scenes demands detailing. Local police departments collect crime data, but they are inconsistent enough that analysts who seek to compare across localities tend to use FBI crime statistics, which are reported by county, not by smaller geographic units. 
Percentage change in arts jobs in 1998 (ARTSGOSLG): Arts jobs have a potential impact on mainstream jobs, income, and other processes that have classically been ignored in social science research. They are also a potential driver of aesthetic concerns visible to non-artists, such as arts fairs. The surprise is how statistically strong art jobs were in several of our analyses. However, this sort of pattern also distinctly raises the “chicken-and-egg problem” of which comes first: change in income, taste, or numbers of artists? We explore several methods to answer this question.
Scenes measures (e.g. SpxMTglam22nn_mean_impu): In most analyses, we include one or more scenes measures, as detailed above. These are often the “independent variables of interest” according to many of our specific propositions. These include the 15 general sub-dimensions as well as the 13 “bliss profiles” (e.g. Disney Heaven or Brooks Bobo). The specific scenes dimensions included in the model will vary with the dependent variable and hypothesis. We also have a factor score (factor_mult) that includes multiplied scores for combinations of dimensions.

Excluded variables: Although income is included in many other social science models, usually in per capita form, sometimes the variable is too strongly correlated with education or similar variables. As well, percentage of college graduates is highly collinear with the ratio of college and professional degrees. We found high multicollinearity between these variables for the given data (Pearson’s R above 0.5 or below -0.5). Therefore income and percentage of college graduates is excluded from our core model. These variables may be used in the place of the current education variable if necessary.
How-To Manual

1. If people look too serious, see if you can make them smile; one of our goals is to show Hyde Parkers that the earnestness of this neighborhood is out of step with most of the world. We are building analyses of how the world, not Hyde Park, works.  

2. Your log is the critical document. Keep it as a Word file. It should include notes on everything you do. We want to do everything in a way that someone else can redo what you did and get the identical result. Paste all emails about your work into your log, especially queries from other staff and your answers to them. Put all work results in your log. Paste in images and core tables from Excel or your SPSS output; if these are more than 20 pages long, keep them as a separate document but refer to them by their full filename in your log.  Send as attachments with your log. 

3. You can use SPSS or Stata at the University, especially the A-Level of Regenstein where there are both Windows and Macs. In SPSS, save every command in your syntax file. Don't just click “run.” Click “paste” and then annotate comments with an asterisk before and a period afterward. The same procedure applies to Stata; annotate your report files in “.smcl” format from time to time, or paste key sections in your log if they are relevant. In Stata, will need to open a log file with the following command: “log using Y:/Public/Username/LogDate.txt” with the location of your document included. It is helpful to open a “.do” file which will record all of your commands without bulky output included.

4. Write out your hypothesis as a specific proposition (e.g. “X is positively correlated with Y”). Choose variables to measure X and Y from the data file, or think how these variables can be merged from other sources. 

5. Save all of your files every few minutes, as SPSS can lock up and you can loose all your work if you don't save to the hard drive. SPSS locks more than most programs, especially if you have large files. “Be Prepared” like a good scout.

6. Run “list cases” and “frequencies” for all new categorical variables. Be careful to run only a max of 100 “list cases,” or you can jam up your output with too many. Frequencies are fine for variables in a limited number of categories, but do not run “frequencies” for continuous variables. You will get thousands of values in printout.  You may also run “descriptives with means” for continuous variables rather than “frequencies.”

7. Check the skewness and kurtosis of the data in your model. In SPSS, run “analysis,” “descriptives,” “descriptives,” “options,” and “skewness and kurtosis.” Both skewness and kurtosis should be between -37 and +10. If these statistics are outside the acceptable range, they should be transformed, most commonly with a log transformation. This transformation only works on positive values, so if you have zeros or negative values, add a constant to get the lowest value just a tad over zero. Then, “compute newvar = LN of oldvar.” Check for skewness and kurtosis on the new variable after the log transformation. Check for outliers with a scatter plot. If necessary, pull in outliers. You may want to run commands including and excluding them. Compare the results and make note of significant differences or similarities. Check to be sure all logged values are positive.

8. Look at multicollinearity (i.e. Pearson R) between similar variables. If you have a model with several variables, two or more of them may be highly intercorrelated, such as income and education. Pearson R values should be under 0.5 for coefficients to be reliable and interpretable. If necessary, respecify (change independent variables in) your regression model with one variable removed from the highly collinear pair. 

9. Run your regression. In SPSS, the usual syntax will be “regression/dependent depvar/method=enter indvar1 indvar2 indvar3”. In Stata, the usual command will be “reg depvar indvar1 indvar2 indvar3”. See the online help manuals for assistance.
10. Check over regression results. Look for unusual N's (degrees of freedom minus the number of variables in your model). Look for too high or too low coefficients, or the "wrong" sign. You may be interested both in variables that are significant and those that are insignificant. You may want to add or remove independent variables to see how your coefficients change. Make regression summary tables, normally using Excel. Many tables can be exported from SPSS into Excel.

11. Save your entire output from SPSS. Verify that you are saving your “commands” in this file. If not, go to “options” and check the appropriate box. Some like to save syntax separately from their output, because the output can be huge and hard to review, with errors and the normal reruns of jobs. However, it is important to save everything.

12. Interpret your findings. The significant coefficients you find on the variables of interest may confirm or disprove your hypothesis. Explicitly state how your results relate to your hypotheses. In hypothesis testing, it is important to tie all the logical holes between what you intend to show and what the results actually say.

Important Documents

“A Theory of Scenes” – detailed descriptions of dimensions, sub-dimensions, and bliss profiles

“Building Measures of Scenes” – data coding methods for the qualitative dimensions

“Electivores” (Appendix) – what the DDB scores really mean

“A Scenist Manifesto” – how the theory of scenes fits with other social and cultural theory

“Religion and Scenes” – how do religious identity, denominational affiliation, and pluralism fit

“Scenes and Cities” – detailed description of Bohemia, differences by city and region

“Culture is on the Rise – Why?” – scenes and the New Political Culture, international analysis

“Harvard/UIC PowerPoint” – most important graphics and findings summarized

Important Tables

	Space
	Scene
	Neighborhood
	Industrial-District

	Goal
	Experiences
	Necessities
	Works, products

	Agent
	Consumer
	Resident
	Producer

	Physical Units
	Amenities
	Homes/Apartments
	Firms

	Basis of social bond
	Ideals
	Nativity, ethnicity, heritage
	Work / production relations 

	Normative Pattern
	Symbolic-Expressive
	Ascriptive-Particularistic
	Achievement-Universalistic


	Dimension
	Goal

(of consumers)
	Activity
	Substance

(what is worked on, shaped)

	Legitimacy
(The Pleasures of Will)
	Right intention, 

good will
	Submission to/rejection of imperatives and prohibitions
	Will 
(intention to act)

	Theatricality 
(The Pleasures of Appearance)
	Performing beautifully
	Fitting into patterns of self-display, performance, seeing and being seen
	Behavior, orientation, manners, theatricality

	Authenticity 
(The Pleasures of Identity)
	Being genuine
	Self-realization
	Identity


Three Successive Models of Development



I. Traditional Model

[image: image1.emf]
	Theatricality

	Consumption generates a chance to see and be seen, shaping the bearing and manners of their members. Participants seek the essentially social pleasure of beautifully performing a role or a part, or of watching others do so. This is the pleasure of appearances, the way we display ourselves to others and see their images in turn.  

	Sub-Dimension
	Example

	Glamour
	Standing on the red carpet at Cannes gazing at the stars going by

	Formality
	Going to the opera in a gown or white tie and tails

	Transgression
	Watching a performance artist pierce his skin

	Neighborliness
	Attending a performance by the community orchestra

	Exhibitionism
	Jumping onto a raised platform to dance in front of a crowd at a rave

	

	Authenticity

	The possibility to be realized in consumption, even where it is highly theatrical, may also be defined by the extent to which cultural consumption affirms a sense of rootedness, confirming or reshaping the primordial allegiances of their members. Participants may seek the pleasure of having a common sense of what makes for a real or genuine experience.  This is the pleasure of identity, the affirmation of who we are at bottom and what it means to be genuine and real rather than fake and phony.

	Sub-Dimension
	Example

	Local
	Listening to the blues in the Checkerboard Lounge, birthplace of the Chicago blues

	Ethnic
	Recognizing the twang of Appalachia in the Stanley Bros.’ Voices

	Corporate
	Not attending a Britney Spears show because she is a corporate creation

	National
	Feeling the pulse of Germania at Bayreuth

	Rational
	Genuinely letting go of rationality at a yoga class

	

	Legitimacy

	In addition to their theatricality and authenticity, practices of cultural consumption may be defined by a judgment about what is right and wrong, how one ought to live, structuring the legitimacy of social consumption, shaping the beliefs and intentions of their members. Participants seek the pleasure of a common sense of being in the right or rejecting those in the wrong. This is the pleasure of a good will, intending to act on what one takes to be valid beliefs. 

	Sub-Dimension
	Example

	Traditional
	Sharing in the stability and assurance of hearing Mozart performed in the Vienna State Opera as you believe it was earlier

	Utilitarian
	Attending educational exhibition because you believe that it increases brain functioning

	Egalitarian
	Savoring the democratic implications of a crafts fair

	Self-Expressive
	Enjoying hearing a jazz musician play something only he could have improvised at that particular moment

	Charismatic
	Watching a Chicago Bulls game not because you are from Chicago but because of the charismatic aura of Michael Jordan


Bliss Profiles
Below are types of scenes, examples, associated theory, and local indicators that should vary across US local units (metro areas, counties, municipalities, zip codes) we are now studying
Disney Heaven: sanitary, traditional themes in the presentation, safe for children, low on crime, pornography, prostitution, and homelessness. These themes suffused the debates on Times Square when Disney acquired property there a few years back. Disney asked the police to move out some of the disreputable. It coincided with Mayor Giuliani’s endorsement of James Q. Wilson’s broken windows theory of Crime Scenes: homeless, beggars, windshield squeegees, and drunks define an area as dangerous and signal tolerance of this behavior by local citizens and the police. This in turn encourages more crime. Measures: low crime rates, low poverty, socio-economic homogeneity, middle class (not too high or low).  The rhetoric bubbled into labels like Nerdistans, Kotkin’s suburban moniker. Think of family restaurants, smiling waiters, and Disney-esque staff who whisk away problems like dust. Buildings are clean and freshly painted, albeit bland. Those that are grander reflect the dreamy Hollywood vision of a European castle with smiling residents, rather than the Grimm Brothers tales or the scheming castle intrigues of Eisenstein’s Hamlet.

Baudelaire’s River Styx: Walter Benjamin’s hero, Baudelaire is the archetypical Parisian benchmark to “epater les bourgeois,” by elevating the shocking, sensual, and improper (Baudelaire 1995; Baudelaire 1993). Benjamin’s volumes (Benjamin, 1999), the Surrealist manifestos which he sought to emulate, and many later artworks calculated to shock carry on the on the grand bohemian tradition (see the review of bohemian studies in Lloyd 2006: esp. 47ff). Indeed such bohemianism is mainstream for many if not most artists and art schools. Clearly not all artists are bohemians, and some bohemians blend with bourgeois, see below on Bobo Scenes. Indicators of the more hard core: avant-garde art galleries, Beat poetry cafes, high circulation of critical magazines, brothels, gentlemen’s clubs, tattoo parlors, message salons, high crime rates, esp. for drugs, prostitution, percent gay residents, percent homeless, some hard core artistic occupations? 

The Samurais’ Licensed Quarters: To pacify politically dangerous warriors, centuries back Japanese political leaders decreed “licensed quarters” where Samurai could drink, carouse, gamble, and enjoy Kabuki theater (which replaced female actresses with all male actors after the women were carried off the stage by the enthusiastic Samurai). Ukiyo-E’s classic woodcuts depict related scenes, which inspired Impressionists, like Toulouse- Lautrec and Van Gough. Today in large Japanese cities highly demarcated neighborhoods resemble western “red light districts,” where indulgent styles of dress, behavior, and entertainment contrast sharply with nearby neighborhoods. Geographic concentration measures are thus critical here to capture the close proximity of mutually reinforcing restaurants, bars, night clubs, massage parlors, tattoo shops, lingerie shops, and gambling establishments. The dense concentration is also critical in that it can implies a “hands off” policy by local police, who may arrest persons for drinking or drugs a few blocks outside the area.  See Keene (e.g. 2003), Eisenstadt  (1995), et al.
Renoir’s Loge (Theater Box): Pretty people define the scene. If we generalize, this should include street crowds and more, which clearly seems important, but hard to measure with Census or other data we have found to date. The subtlety and sensitivity of defining beauty in clothes, hairstyle, and comportment is classic in television, Hollywood films, advertising, women’s magazines, and reactions against them--earlier by Puritans and more recently by feminists. We are surrounded with examples from media like Women’s Wear Daily or Vogue or Elle, etc. The more ethnographic studies of New York clubs and models (Currid 2006) or Chicago artists/waiters (Lloyd 2006) or airline hostesses who seek to convey a sincere smile (Hochschild 1983) convey some of the more subtle dynamics. The problems arise when one seeks to be semi-objective and to obtain quantitative comparisons across cities and neighborhoods. This has not prevented a flurry of recent papers on “the young and the restless,” which range from the anecdotal to the demographic. If one moves back to simplifying assumptions such as young, affluent, highly educated persons can choose where to go and live, and they are often unmarried, but interested in finding personal relationships. Then it is tends to follow they will value, pursue, and make efforts to enhance physical attractiveness. But for more mundane urban studies, simply having busy, colorful streets, with reasonable well dressed young persons is likely to be considered attractive by most observers. To go beyond this, one could use expert rankings. Some data on malls and retail sales might be another rough surrogate. Density is a standard basic item in quantitative urban work, stressed by Glaeser et al (2001) as facilitating dating, marriage markets, etc. Slightly better is the proportion of young, affluent, highly educated, single persons residing in a zip code, or the increase in their numbers in a city or area. This has led to case studies of Tampa Bay and New York (Currid 2006). 

LaLa Land Tinsel: The fluff, the icing on the cake, is the image here. Above and beyond the main event, like the good meal. The concept is close to Veblen’s conspicuous consumption or Bourdieu’s Distinction, illustrated by Louis XIV’s “superflu,” like Versailles fireworks or Marie Antoinette’s comments about eating cake, even when the poor are beating down the gates. Yet what precisely is “buzz”or “tinsel” or “slickness” that we can measure relatively simply? One way to proceed is by summing a wide range of amenities, perhaps weighted by quality. These may be more narrowly similar to those considered archetypical of Southern California (beaches, spacious homes,  large swimming pools, Ferrari dealerships, expensive golf courses, etc.) Or if we remind ourselves that what is tinsel depends on the eye of the beholder. Then the task shifts more to a call to classify different amenities into subgroups that match with distinct subcultures. More on how to do this follows. What are some dimensions of restaurant and nightlight culture, which may add tinsel? Restaurant reviews in the LA Times regularly comment on which film stars dined in restaurant X recently, how the chef of one has just gone to another restaurant to join his new gay partner, so don’t bother to eat at the old restaurant. Currid (2006) explores such themes in detail for New York club life, stressing who gets into different clubs, types of clothes, music, and how they vary by neighborhood and subgroup, usually more less bohemian, and who has to wait in line, who knows whom, and more in some detail. The Gary Gates/Richard Florida gay index is another broad measure that seeks to capture some of these dynamics. What about a Lexus Nexus search on restaurant reviews by locality, with keywords like “gay chef,” or other words describing the crowd. We might compute a ratio of the number of lines written about the people in the restaurant and other (tinsel-like) considerations divided by those about the food? Simpler would be just numbers and types and combinations of different amenities (like numbers or density of gay bars, bathhouses, tattoo parlors per restaurant or per young person.) 

Rossini’s Tour: Every self-respecting mid-sized and large city in Italy in the early nineteenth century sought to stage an opening night in their local theater, crowned by a newly-written Rossini opera, and, best, conducted by Rossini himself. He thus signed up with dozens, but classically came into town the night before and delivered the music so late that no one could check its originality before he was paid and left for the next location. Stendhal’s Vie de Rossini is a brilliant source of observation on the aesthetic components of such activities, starting from Rossi himself, but drawing on Stendhal’s continual search for related charismatic cultural materials. We rely on looser measures: “first run” cinemas, small theaters that specialize in original creations, art galleries that showcase emerging artists. 

Wagner’s Volk:  “Tragedy was therefore the entry of the artwork of the folk upon the public arena of political life…tragedy flourished as long as it was inspired by the spirit of the folk.” Who are das Volk? “the epitome of all those who feel a common and collective want”. Wagner wrote five volumes of aesthetics developing this theory before he started writing The Ring. The core ideas are identical to those of Max Weber, Durkheim, Talcott Parsons and others: basic values define criteria for excellence. Charisma is the degree to which a performer can articulate deeply held common values in a new, emotionally-charged manner. While The Ring combined precise admixtures of love, gold, violence, honor, marital fidelity in its Leitmotifs aiming toward a pan-Germanic national folk, when Hollywood and WFMT adapt “theme music” or to introduce their shows, they more often target subcultures, as in Elazar. Two contrasts. LA youths of the past would make the scene in their convertibles on Saturday night, and demonstrate their prowess by racing two cars. This is a ritual offering to the totem of individualistic macho. It contrasts with the Mexican (Catholic, more collectivist) gangs of LA and other locations, whose rumbles are collectivist rituals to a less individualistic totem. What happens after the Mexican kids get their cars? Do they weaken their ties to the collective? Daniel Bell suggested that the Model T helped undermine small town middle class morality and reinforce the individualism (or the coupleism) of the young, esp. young women (in post-industrial society, right?). 

Brooks’ Bobos: Bohemian and Bourgeois combine in Brook’s Bobos in Paradise amalgam (Brooks, 2000), quintessentially illustrated by latte towns like Burlington, VT where latte spots offer poetry and anti-establishment politics, which attract bearded professors with worn knapsacks riding old bikes. Richard Florida draws heavily on Brooks (see assessment and critique in Clark, 2003, ch. 2). Brook’s argument is that the style has generalized nationally, and makes some cities take off and be creative, attracting more non-artists, like long-haired stock brokers, etc.  Wicker Park, documented in Lloyd, 2006, broadly fits this account. Localities can be characterized as fitting this scene in terms of values of citizens based on 600 DDB items, like how often do you “go skiing” and other lifestyle items, Active New Social Movements from FAUI survey (women, gays, lesbians, environmentalists, per cent unmarried couples living together, various arts-related creative occupations. 
Black is Beautiful: Some observe that low-status black areas are defined by storefront churches and liquor stores that swamp other institutions. This is the image that the Joyce Foundation seeks to change by targeting a Chicago neighborhood. The historical context generating these profiles for Greater Bronzeville (like Newark, Oakland, Detroit, etc.), which lost most of their clubs, groceries, department stores, and other “middle class” amenities after the 1968 riots is explored in Lizabeth Cohen’s A Consumer’s Republic (Cohen, 2003). Do these locations attract more low-income black residents? Oakland, Gary, and Detroit grew, but what were the carrots? Try a website with black-sensitive urban indicators? 
Exoticism: Foreign is chic. The simple version might be an index that sums foreign restaurants X foreign art X foreign films X foreign bookstores X foreign people as local residents. This may suffice to add spice for a person from a small homogeneous town. But in a bigger location, it is not enough. This index would put a Korea Town at the top, which is internally homogeneous, and thus not exotic to its residents. Cultural/aesthetic diversity extends the exotic idea by adding juxtaposition of nearby activities and people. See below.
Cool Cosmopolitanism: Globalization heightens the appeal of juxtaposing multiple conflicting aesthetic criteria, like Tibetan female Buddhist monks chanting against electronic rock with ever more mixing in the studio. Interviews with composers of such music are regular features on NPR in recent years. Their CDs are hot. B. Brecht’s Theater of Alienation launched this aesthetic with a political message: alienate the audience, so he added signs and more on stage. Peter Brooks applied this to Shakespeare by adding a dozen pixies who threw paper airplanes at each other while the lovers spoke their lines in A Midsummer’s Night Dream, thus distancing the audience from any one scene but creating multiple, overlapping scenes competing for the eyes’ attention. Ideally these should complement each other, like Wagnerian sub themes and orchestration. Susan Sontag’s “Notes on Camp”  (Sontag, 1966) is a more aesthetic version of Brecht’s political statement. Camp is a playful, alienated denial of the authenticity which David Grazian has stressed (Grazian, 2003). Goffman’s Frame Analysis is written in the same spirit of this transformational logic, and enjoying or lamenting the transformed results  (Goffman, 1974). So is Claude Levi-Strauss, Structural Anthropology (Levi-Strauss, C., 1983). Other illustrations: Susan Sontag for Manhattan examples, or in Midwest-populist garb, Garrison Keilor, whose Guy Noir is a Minneapolis take-off on local mannerisms in classic British detective stories. Urban indicators: differentiation in all our amenity areas. But also the obverse of the homogeneity ideal of many of the above (Disney, Samurai). Cool cosmopolitanism should appeal more to higher educated, upscale audiences and migrants, DINKs and singles, 20-40 year olds.  
Urbanity: a city or metro area that combines many of the above is more appealing to those omnivores who want to fish in the morning, lunch with sushi, beach in the afternoon, dine Moroccan, dance to Michael Jackson, rave all night, then repent at a Pentecostal meeting next morning. The more all the subcultures that a single omnivore might explore, the more attractive the locale: big population size, high density, rapid transportation, socio-economic and culture diversity on all the above indicators—with the hypothesis that their combined (linear additive or multiplicative) effects should make folks say they won’t go back to the farm after they’ve tasted Paree. 
 NASCAR Country, or George Strait’s Picnic: Country music singer George Strait gives voice to a demographic majority that sees itself as an oppressed cultural minority: “I miss picnics and blue jeans and buckets of beer/Now it's ballet and symphony hall./I'm into culture, clean up to my ears/It's like wearing a shoe that's too small.”  “Culture” is a shoe that doesn’t quite fit this group – and that “not fitting” is the experience around which this culture defines itself. Directed against the twin pincers of Hollywood on the West and New York on the East (in a cultural mindscape, at least), a kind of oppositional culture of big cars, God, loud cars, American history, fast cars, flea markets, open spaces, classic rock, and baby Jesus has arisen.  Whatever counts as sophisticated culture, these people don’t want it.  Some potential indicators: high percentage white, born in the USA, poor, manufacturing sector, small businesses, country music, enjoy NASCAR, politically conservative, religious (high percentage evangelical?), historical reenactors, flea markets, low density, geographic indicators less important, number of hunting/fishing permits issued/ used per capita, high percentage of local aggregate income spent at Wal-mart, 4WD and Snowmobile sales.  See also David Brooks’ “Paradise Drive” (Brooks, 2004).

	Sample Bliss Profile: Bohemia (Baudelaire’s River Styx)

	Traditionalistic
	Self-Expressive
	Utilitarian
	Charismatic
	Egalitarian
	Neighborly
	Formal
	Glamorous
	Exhibitionistic
	Transgressive
	Local
	Ethnic
	State
	Corporate
	Rational

	2
	5
	1
	4
	2
	2
	3
	3
	4
	5
	4
	4
	2
	1
	2

	Note: 1 is negative, 3 is neutral, and 5 is positive 


